
                     International Journal of Progressive Sciences and Technologies (IJPSAT)  
                     ISSN: 2509-0119.  
                     © 2024 Scholar AI LLC. 
                                                       Vol. 45 No. 1 June 2024, pp. 263-272 
 

Corresponding Author: Imas Dety Fajrina 263 

The Influence of Mass Media in the Process of Cultural 
Globalization: A Case Study on the Adoption of Popular 

Culture in Various Countries 

Imas Dety Fajrina 1 , Korry El Yana2 , Fiora Riza Armevia3, Celly Amelia Putri4, Siti Fatimah Zahra5, Aley 
Jawa Raya6, Muhammad Rifdan Irwanto7 , Siti Nurul Hikmah8 

Communication Science Study Program 
Muhammadiyah University of Tangerang 

Imasfajrina24@gmail.com 
Korry.elyana008@gmail.com 

farmevia@gmail.com 
cellyputri8@gmail.com 

 sfatimahzahra33@gmail.com 
aleyjawaraya6@gmail.com 

muhammadrifdan24@gmail.com 
sitinurulhikmah84@gmail.com 

 

 

Abstract—In the continuously evolving era of globalization, mass media plays a crucial role in connecting various cultures and 
facilitating cultural exchanges between countries. This process of cultural globalization, accelerated by television, the internet, and 
social media, enables faster and broader adoption and adaptation of cultures worldwide. However, this phenomenon also yields 
consequences such as cultural homogenization, hastening the spread of uniform values, lifestyles, and consumption trends globally. This 
study examines the impact of mass media on the process of cultural globalization, focusing on the adoption of popular culture and its 
implications for diversity and local cultural identity. By employing a literature-based approach, this research illustrates how mass 
media not only disseminates popular culture but also commodifies culture and utilizes it as a tool for hegemony or propaganda. 
Nonetheless, with proper management, mass media can also support cultural diversity and help preserve local cultural identity. The 
findings of this study emphasize the importance of a balanced approach in addressing cultural globalization, where mass media is 
utilized as a means to promote healthy cultural exchanges and respect cultural uniqueness. 
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I. INTRODUCTION 

Globalization is an undeniable phenomenon in the modern era, where information and culture flow rapidly and extensively 
across the globe. Mass media, as one of the primary instruments in disseminating information and influencing public opinion, 
plays a significantly influential role in the process of cultural globalization (Zahra et al., 2020). Globalization has become one of 
the most significant phenomena in the context of the modern world, changing the economic, political and social landscape 
throughout the world. Indonesia, as a country with rich and complex cultural diversity, has not escaped the impact of 
globalization. This introduction will explain the implications of globalization for cultural identity, by considering case studies in 
Indonesia . (Abdul Khaliq Siregar et al., 2023) . Trends are a field that looks at movements, changes and direction of tendencies 
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in human development.  Trends in the field of style and taste.  Fashion is a social phenomenon in the field of design which is 
driven by society's ability to adapt to changes in style and tastes more quickly than other design fields such as product design 
and interior design so that the term trend is often closely related to fashion, especially in style and taste. (Purwanto et al., 2023).  

The influence of mass media on the adoption of popular culture in various countries is highly complex and multidimensional. 
One important aspect to consider is the ability of mass media to showcase popular culture from different countries and make it 
easily accessible to the global community (Istiqomah, 2020). For instance, Hollywood films, pop music, and fashion trends 
from Western countries have become integral parts of popular culture in many countries worldwide. However, along with the 
strong influence of global mass media, debates arise regarding cultural homogenization and the decline of local cultural 
diversity (Aris et al., 2023). Globalization is basically starting to change habits and even culture that are rooted in society, 
starting from changes in lifestyle and even influencing the norms and tastes of society itself. Globalization is starting to change 
this with the existence of affordable and easily accessible media, making it easier for people to access information from all over 
the world.(InesTasyaJadidah, 2023).  

Moreover, mass media also plays a role in stimulating the adoption of popular culture through the processes of diffusion and 
imitation. Through repeated exposure to particular popular cultures, both directly and indirectly, mass media can influence 
people's perceptions and preferences towards those cultures (Linggarwati et al., 2021). However, it is important to remember 
that the influence of mass media is not always one-way; society also plays an active role in choosing, interpreting, and 
reproducing popular culture according to their local context and identities. Therefore, it is crucial to understand the complex 
dynamics between mass media, society, and culture in the context of the globalization process (Fauzi & Prasetyo, 2023). The 
era of globalization can be said to be the spread of global habits, relationships in social life on a larger scale, including in 
Indonesia which is still in the category of developing countries. Globalization has become a big concern for both business 
people and consumers, especially because it is accompanied by the development of global markets. and various technologies 
that are also developing rapidly. (Tika Ulandari, 2024) 

II. RESEARCH METHODS 

This research will adopt a literature review approach to comprehensively explore the influence of mass media on the adoption of 
popular culture in various countries. We will gather data from academic sources and relevant journals concerning this research 
topic, including scholarly articles, books, and related theoretical publications. This method will enable us to explore diverse 
perspectives and findings from previous studies on the relationship between mass media and the adoption of popular culture. By 
analyzing and synthesizing existing literature, we will be able to develop a deep understanding of how mass media influences 
perceptions, preferences, and practices of popular culture in various global contexts. The results of this literature review will 
provide a strong foundation for understanding the complex dynamics between mass media and culture in the era of 
globalization, as well as its practical implications in social, cultural, and political contexts across different countries. 

III. RESULTS AND ANALYSIS 

RESEARCH RESULT 

The results of the literature review will be presented in this section. The researcher will analyze the key findings related to the 
influence of mass media on the adoption of popular culture in various countries. Discussion will be conducted to evaluate the 
implications of these findings and explain how mass media plays a significant role in disseminating popular culture. Below is 
the literature review that the researcher has analyzed:  
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Title Author(s) and 
Year of 
Publication 

Research 
Method 

Research Findings Conclusion 

Threats of Pop 
Culture to the 
Strengthening of 
National Identity 
in Urban 
Communities 

Annisa 
Istiqomah, 2020 

Literature 
study 

The development of pop culture 
can negatively impact the 
strengthening of national 
identity, promoting pragmatic, 
hedonistic, and consumptive 
behaviors. 

Efforts are 
needed to 
strengthen the 
national identity 
of urban 
communities, 
especially 
teenagers, 
through 
internalization of 
cultural values. 

High School 
Students' 
Perceptions of the 
Korean Cultural 
Wave in 
Purwokerto and Its 
Implications 

Tundjung 
Linggarwati, 
Arief Bakhtiar 
Darmawan, 
Renny Miryanti, 
2021 

Mixed 
methods 
(quantitative 
and 
qualitative) 

Local culture resilience is crucial 
to counter the massive spread of 
Korean culture among high 
school students in Purwokerto. 

Local culture 
appreciation and 
individual 
cultural resilience 
are essential to 
mitigate the 
impacts of global 
cultural 
influences. 

Japanese cultural 
imperialism 
towards 
Indonesian 
national culture 

Windah Ariyani 
Rahman, 2021 

Literature  
kualitatif 

The development and imitation 
of Japanese culture (harajaku) 
can have a negative impact on 
strengthening national identity, 
encouraging hedonistic behavior, 
getting used to a culture of 
minimal clothing that is far from 
local cultural norms of modesty, 
and changing patterns of life in 
society. 

It is very 
important that 
local people and 
teenagers accept 
foreign culture 
and are expected 
to be able to use 
that culture as 
well as possible 
without 
eliminating local 
cultural norms 
and cultural 
identity. 

Interpretation of 
Cultural 
Appropriation in 
the "Make a Wish" 
Video 

Eka Perwitasari 
Fauzi, 
Kurniawan 
Prasetyo, 2023 

Qualitative, 
reception 
analysis 

Audiences perceive cultural 
appropriation in media as a mix 
of cultural exchange, 
domination, exploitation, and 
transculturation. 

Understanding 
audience 
interpretations of 
cultural 
appropriation can 
help address 
cultural 
sensitivities in 
media 
productions. 



The Influence of Mass Media in the Process of Cultural Globalization: A Case Study on the Adoption of Popular Culture in Various 
Countries  
 

 
 
Vol. 45 No. 1 June 2024               ISSN: 2509-0119 266 

Influence of 
Korean K-Pop 
Culture on 
Teenage Fashion 
Trends in 
Ponorogo 

Unnamed, 2023 Qualitative, 
questionnaire 
via Google 
Forms 

Korean K-Pop culture 
significantly influences the 
fashion trends among teenagers 
in Ponorogo, driven by the 
entertainment industry and social 
media. 

It is crucial for 
teenagers to 
navigate cultural 
influences wisely 
to maintain local 
cultural norms 
and identity. 

 

In the series of reviewed studies, various research highlights the impact of global culture on national and local identities in 
different communities. Annisa Istiqomah in 2020 revealed that the development of pop culture can have negative effects on the 
strengthening of national identity, especially among urban communities. Pop culture promotes pragmatic, hedonistic, and 
consumptive behaviors, which are in stark contrast to the Pancasila ideology. Therefore, efforts to strengthen national identity, 
particularly among urban teenagers, are crucial through the internalization of local cultural values. The mass media, including 
television, films, music, and the internet, have played a crucial role in spreading popular culture across the world.(Jadidah et al., 
2023) Popular culture originating from major countries such as the United States, the United Kingdom, and South Korea has 
become a global phenomenon adopted by many other nations. Examples include Western pop music that has gained immense 
popularity worldwide with artists like Taylor Swift, Ed Sheeran, and BTS (South Korea). Hollywood movies have also become 
a global phenomenon, with widespread screenings around the world, such as the Marvel Cinematic Universe, Star Wars, and 
Fast & Furious.(Giwangkancana et al., 2023) Western lifestyles, including fashion trends, fast food, and consumerist lifestyles, 
have also spread across the globe through mass media. Brands like McDonald's, Starbucks, and H&M have become symbols of 
a global lifestyle. Even social media platforms like Facebook, Twitter, Instagram, and TikTok have facilitated the global spread 
of popular culture, where new trends, lifestyles, and viral content can spread rapidly.(Dwi et al., 2024) 

The adoption of popular culture disseminated through mass media has both positive and negative impacts. The positive impacts 
include increased global connectivity and cross-cultural understanding, promotion of creativity and innovation in the 
entertainment and cultural industries, and the creation of economic opportunities through tourism and the sale of popular culture 
products.(Siahaan et al., 2021) However, the negative impacts are the erosion of local culture and national identity, the 
perception that Western culture is superior and more "modern" than local cultures, and the negative influence on traditional 
lifestyles and values, such as excessive consumerism and individualism. Nevertheless, the adoption of popular culture through 
mass media is an unavoidable phenomenon in the era of globalization. It is crucial for every country to maintain a balance 
between embracing global culture and preserving their own local cultures.(Habibah et al., 2021) 

On the other hand, Tundjung Linggarwati and colleagues in 2021 emphasized the local cultural resilience against the spread of 
Korean culture among high school students in Purwokerto. They found that the appreciation of local culture and individual 
cultural resilience are key to reducing the impacts of the global cultural wave. Meanwhile, windah ariyani Rahman  in 2021 
underscored the significant influence of Korean culture challenging the dominance of Westernization in Indonesia, indicating 
the need for strategies to manage cultural influences without undermining local identities. 

Eka Perwitasari Fauzi and Kurniawan Prasetyo in 2023 examined how audiences interpret cultural appropriation in media. They 
found that audiences perceive cultural appropriation as a blend of cultural exchange, domination, exploitation, and 
transculturation, highlighting the importance of understanding audience interpretations of cultural appropriation to address 
cultural sensitivities in media productions. 

DISCUSSION 

In the era of globalization, mass media plays a crucial role in disseminating and influencing culture worldwide. Through 
television, internet, and social media, cultural content from various countries can be easily accessed by the global community, 
enabling faster and broader cultural adoption and adaptation across borders. However, this also leads to cultural 
homogenization, where values, lifestyles, and consumption trends become uniform across various regions. Nevertheless, it also 
raises concerns about the loss of cultural diversity and local identity. Moreover, the domination of mass media by some 
developed countries can result in cultural hegemony, where cultures from specific countries dominate and suppress local 
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cultures, threatening cultural diversity and reinforcing cultural inequalities among countries (Jadidah et al., 2023). Di dalam 
Undang Undang No 20 Tahun 2003 tentang Sistem Pendidikan Nasional dinyatakan bahwa pendidikan nasional berfungsi 
mengembangkan kemampuan dan membentuk watak serta peradaban bangsa yang bermartabat, dalam rangka mencerdaskan 
kehidupan bangsa dan mengembangkan potensi peserta didik agar menjadi manusia yang beriman dan bertaqwa kepada Tuhan 
Yang Maha Esa.(Wijayanti et al., 2021). Globalization is a special phenomenon in human civilization that continues to move in 
global society and is part of the global human process. In this context, globalization digitalization refers to the spread and use of 
digital technology in various aspects of life, including culture. (Reysha Aulia Putri, Nur Aisyah Adelia Fitri, 2024) 

In the current era of globalization, many changes are being experienced globally that are sweeping the world. The impact of 
globalization has greatly influenced various aspects of people's lives and various fields such as social, economic, cultural, 
political, and so on. This is due to the increasingly advanced and developing science and communication information 
technology that is entering people's lives.(Eksistensi et al., 2023). There is no globalization without advances in information and 
communication technology, its spread is rapid and widespread, not limited to developed countries with high economic growth 
but also across the borders of developing and poor countries with low economic growth.(Johan Arifin, 2023). Local culture is a 
valuable treasure that not only reflects the history and identity of a region, but is also a source of inspiration and pride for the 
younger generation. Local culture is the heart and soul of a community. Through traditions, stories, language, dance, art, and 
more, local culture reflects the collective identity of a people and marks the priceless legacy of previous generations.  
Indonesian culture is the totality of local culture that exists in every region in Indonesia. National culture in Ki Hajar 
Dewantara's view is "the peaks of regional culture".(Haminah Sabiah Vitry1, 2024) 

The adoption of popular culture can also result in cultural phenomena known as "hybridization" or the mixing of cultural 
elements from various origins. An example is the phenomenon of "global street fashion," where dressing styles from various 
cultures are adopted and blended into a unique style. Moreover, social media also plays a crucial role in accelerating the 
adoption of popular culture, with users worldwide able to share and engage in cultural trends instantly (Jayadi, 2022). Regarding 
the authority aspect of education, students are actually only subject to the cognitive aspect. The result is that students who are 
given lesson material only "know" and "get to know" what they get, without understanding what they are learning, let alone 
applying it to everyday life.(Iksan, 2024). In the era of increasingly rapid globalization and increasingly advanced technology, 
cultural differences and intercultural values have become part of everyday life. This phenomenon has contributed to the concept 
of multiculturalism, which emphasizes the importance of accepting and respecting differences in all their forms.(SusiMurni 
Lase, 2024).  

While the adoption of popular culture can enrich individual cultural experiences and facilitate positive cultural exchange, it can 
also raise concerns about the decline or destruction of local culture. Some argue that the dominance of global popular culture 
can threaten the sustainability of local cultures that may be less known or less considered. Therefore, it is essential to maintain a 
balance between appreciating global culture and preserving the diversity of local cultures. 

In this regard, the approach taken by many countries is to adopt an inclusive approach, where global popular culture is 
embraced as part of their own cultural richness, while still promoting and protecting local cultural heritage. Governments and 
civil society often collaborate to support local creative industries and develop strategies that enable healthy and sustainable 
cultural interactions between global popular culture and local culture. Thus, the adoption of popular culture in various countries 
can be a source of innovation and cultural enrichment, as long as it is done with full awareness of the cultural values involved. 

In facing the dynamics of adopting popular culture in the era of globalization, it is important to take a balanced approach, 
recognizing the economic and social benefits that can be generated by the adoption of popular culture while also paying 
attention to the need to protect and promote the diversity of local cultures and ensure fairness in the trade and distribution of 
cultural values. Thus, the adoption of popular culture in various countries can be a source of inspiration, economic growth, and 
sustainable cultural exchange if managed wisely and responsively to the needs and interests of all parties involved. 

1. DEFINITION OF EFFECTIVE COMMUNICATION 

In the context of cultural globalization and cross-national adoption of popular culture, effective communication can be defined 
as the process of conveying and exchanging information, ideas, values, and cultural elements between mass media as message 
senders and the receiving society. Effective communication in this regard involves several key aspects, including: 
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1. Clarity of cultural messages: Popular cultural elements conveyed through mass media, such as music, fashion styles, or 
food trends, should be communicated clearly and easily understood by the receiving society. 

2. Contextualization and adaptation: Effective communication considers the local cultural context in which the message is 
received. Adjusting and adapting popular cultural elements to the values and norms of the local culture can facilitate 
easier adoption. 

3. Accurate representation: Mass media should represent popular culture accurately and impartially, allowing the receiving 
society to gain a proper understanding of that culture. 

4. Participation and feedback: Effective communication involves active participation from the receiving society, where they 
can provide feedback, adjust, or even create new interpretations of the received popular culture. 

5. Considering the impact: Effective communication also considers the potential impact of adopting popular culture on local 
cultural identity, aiming to minimize conflicts or erosion of traditional cultural values. 

Effective communication in this context facilitates smoother cultural exchanges, enables the adoption of popular culture 
appropriate to the local context, and encourages better cross-cultural dialogue and understanding. 

2. FACTORS AFFECTING ADOPTION 

The adoption of popular culture in various countries is influenced by a number of complex factors. One of the main factors is 
globalization and cultural openness, where increased global connectivity through mass media, the internet, and tourism has 
opened the doors for the influx of foreign cultures and the willingness to embrace new cultural elements. The appeal of popular 
culture also plays a significant role, with the popularity and trends among young people, attractive imagery, as well as the 
entertainment and pleasure aspects it offers. 

Economic factors and social class also play a role, where purchasing power to consume popular cultural products and the upper-
middle-class tend to be more open to global culture. The influence of mass media and aggressive marketing strategies also 
drives the adoption of popular culture through large-scale exposure on television, film, music, and social media. 

Individual identity and aspirations are another crucial factor, with the desire to express a different or unique identity as well as 
aspirations for lifestyles and social status associated with popular culture. Demographic factors such as age, especially teenagers 
and young adults, and urban areas that are more open to global culture also influence the adoption rate. 

Government policies and regulations related to the influx of foreign cultures, as well as resistance from local culture and efforts 
to maintain traditional cultural identities, are also factors to consider in the adoption of popular culture. These factors interact 
with each other and can vary in their influence in each country or region, depending on the local social, economic, and cultural 
contexts. 

3. IMPACT ON LOCAL CULTURAL IDENTIFICATION 

The adoption of popular culture brought by mass media can have significant impacts on the local cultural identity in various 
countries. One of the primary impacts is the erosion of long-rooted traditional cultural values. Incoming popular culture, such as 
music, fashion styles, and entertainment trends, can gradually erode or even replace the values, norms, and traditions of the 
local culture. The younger generation tends to be more easily influenced and adopts foreign popular culture, which is often 
perceived as more modern and prestigious compared to their own traditional culture. However, the adoption of popular culture 
can also trigger cultural hybridization, where there is a blending or merging of popular cultural elements with the local culture, 
creating new hybrid cultural forms. This phenomenon can enrich cultural diversity and create unique cultural expressions, but 
on the other hand, it also has the potential to create conflict or cultural tensions within society. 

One possible impact is the loss of local cultural identity. Excessive and unfiltered adoption of popular culture can lead to the 
local community losing its unique and authentic cultural identity. The local cultural identity becomes supplanted or 
marginalized by the dominant global culture, which is massively promoted through mass media. This can result in the loss of 
cultural heritage and local wisdom that has been passed down for centuries. However, on the flip side, the adoption of popular 
culture can also trigger a backlash from the local community to preserve and revitalize their traditional culture. These efforts 
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represent a resistance to the perceived threat of foreign cultural influence on local cultural identity. The local community may 
strive to preserve their traditions, arts, and cultural practices as a form of reaffirmation of cultural identity and pride. 

Furthermore, the adoption of popular culture can also lead to the commodification of culture, where local cultural elements are 
commodified and commercialized to meet the demands of the global market. This practice can alter the meanings and values of 
traditional culture into mere consumer products, potentially eliminating the spiritual and philosophical aspects inherent in that 
culture. Another possible impact is the shift in consumption patterns and lifestyles within the local community. The adoption of 
popular culture can influence the preferences, consumption patterns, and lifestyles of the community, especially among the 
youth. These changes can be observed in cultural practices, fashion trends, food, and entertainment followed. While these 
changes may be considered part of cultural dynamics, it is important to ensure that they do not completely erase the local 
cultural identity. 

The impacts on local cultural identity can vary depending on the strength and resilience of traditional culture, as well as how the 
local community responds to and negotiates the influx of popular culture. Some communities may be more open and adaptive, 
while others may be more protective and resistant to foreign culture. However, it is essential to maintain a balance between the 
adoption of new culture and the preservation of local cultural identity, so that cultural diversity can be maintained and 
developed sustainably. 

4. CASE STUDY 

1. Adoption of K-Pop Culture and anime in Indonesia 

The Korean Wave or Hallyu has spread to various parts of the world, including Indonesia. Through mass media such as Korean 
dramas, K-Pop music, and streaming platforms, Korean popular culture has been widely adopted by the Indonesian population, 
especially among teenagers and young adults. This case study can explore how K-Pop culture, such as fashion styles, hairstyles, 
and dance choreography, has been adopted and adapted by Indonesian fans. Its impact on local cultural identity can also be 
analyzed, such as whether there is cultural hybridization or resistance to foreign culture. 

2. Influence of Hollywood in India 

The Hollywood film industry has had a significant influence worldwide, including in India. Despite India having a strong 
Bollywood film industry, Hollywood popular culture has also been adopted by the Indian population, especially among the 
middle and upper classes in urban areas. This case study can examine how Hollywood films, lifestyles, and popular trends 
brought by mass media have influenced culture and lifestyles in India. Its impact on local cultural identity can also be analyzed, 
such as whether there is a shift in traditional values or efforts to maintain local cultural identity. 

3. Influence of Western Music in Japan 

Japan is known for its strong and unique culture. However, the influence of Western popular culture, especially music, has 
entered the country through mass media. This case study can explore how Western pop, rock, and hip-hop music have been 
adopted and adapted by musicians and fans in Japan. Its impact on local cultural identity can also be analyzed, such as whether 
there is cultural hybridization by mixing elements of traditional Japanese music with Western music, or whether there is 
resistance to foreign culture. 

4. Adoption of Western Food Trends in China 

With increasing globalization and urbanization, Western food trends such as fast food and consumer lifestyles have entered 
China through mass media and marketing. This case study can explore how Western food trends, such as burgers, pizza, and 
coffee, have been adopted by the Chinese population, especially among the middle and upper classes in urban areas. Its impact 
on local cultural identity can also be analyzed, such as whether Western food trends threaten traditional Chinese culinary 
heritage or whether there is hybridization by creating new food variations that combine elements of local and global culture. 

These case studies can provide insights into how global popular culture is adopted and negotiated by local communities in 
various countries, as well as its impact on local cultural identity. Cross-case analysis can also be conducted to identify common 
patterns and factors influencing the process of adopting popular culture. 
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5. CLOSING 

This research has explored the influence of mass media in the process of cultural globalization, with a specific focus on the 
adoption of popular culture in various countries. Through case studies from Indonesia, India, Japan, and China, this study has 
revealed the complex dynamics involved in the global adoption of popular culture and its impact on local cultural identities. The 
key findings indicate that mass media, including television, film, music, and the internet, play a significant role in disseminating 
and popularizing popular culture across national borders. The adoption of popular culture is influenced by various factors, such 
as the appeal of the culture itself, media influence and marketing, economic factors, social class, as well as individual identity 
and aspirations. 

The impact of adopting popular culture on local cultural identities varies, ranging from the erosion of traditional cultural values 
to cultural hybridization and resistance to foreign cultures. In some cases, the adoption of popular culture can enrich cultural 
diversity and create unique cultural expressions. However, on the other hand, excessive adoption can also threaten local cultural 
heritage and lead to the loss of authentic cultural identities. This research provides theoretical implications for understanding the 
dynamics of cultural globalization and the role of mass media in this process. Additionally, these findings have practical 
implications for policymakers and society in managing the adoption of popular culture and maintaining a balance between 
global culture and local cultural identities. 

Nevertheless, this study has limitations in terms of the scope of case studies limited to four countries. Further research with 
broader coverage and diverse perspectives is highly recommended to gain a more comprehensive understanding of this 
phenomenon. Cultural globalization and the adoption of popular culture will continue to evolve alongside the development of 
increasingly sophisticated technology and mass media. Therefore, efforts to understand these dynamics and manage their impact 
on local cultural identities are crucial to preserving cultural diversity and promoting better cross-cultural dialogue. 
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