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Abstract - The presence of internet technology is a necegsiThe “awesome” characteristic of internet techntogy is logically malleable.
That means limit of technology used is how far humasnbeing can be empowered. Within that framework, tB manifestations of internet
technology implementation are so wide, including asnline dating. The internet facilitates the searcHor spouses through the online
dating web. In Islamic terminology these pages paekl with a construction of Islamic values.

Furthermore, the objective of this study was to exjain representation of Islamic values in the way of dating digitally in the page of
“rumahtaaruf.com ". The used of internet as tool d mediation means of matchmaking in this page is teresting to examine more
deeply, because more based on a reflection mechanisslamic behavior. The Islamic behavior is, such am the offline dating, man and
woman are not allowed to meet without a mediator (#hird person). This mediator is a person of alumnifrom " rumahtaaruf.com ".

This study is a qualitative research, with content malysis method. The website of “rumahtaaruf.com "as the main data will be
operated with a guide theories of representationni order to find some categories of Islamic valuesSThe secondary data comes from
various supporting sources / references deemed relnt to this research. The study results show the rabanism of this website reflected
the values of Islamic association. Besides thatom this study also concluded that these pages reggent Puritanism of dating, the
value of Islamic brotherhood and group identity. Ths page is also a page that does not pay, do notyr@n purely transactional
relationship, has an agenda that is not directly cnmunicate socially appropriate procedure rules tolie Islamic.

Keywords - | damic Value, rumahtaaruf.com, Digital Dating.

[.INTRODUCTION Taaruf as the construction of interpersonal
communication increasingly facilitated in this rete
centuries. Technological fly humans transcend tiamel
space that hinder the communication. New median@olgy

in this case, makes it easier for humans to intevéh each
other in a personal framework. With the new mediess
taaruf become easier in terms of delivering the message.
However, interpersonal communication itself willvee be
replaced. To a certain extent, interpersonal conication
began to shift after the presence of a varietyesf media,
although one important postulation of interpersonal
communication is the face to face communicatiore maw
media also has its own features such as a linectiratnake
video calls or may be via skype. The data of Ireerrsers,
according to market research agency, estimatedOit8 2
reached up to 3, 6 billion worldwide.

In the Islamic religion matchmaking process, itgihe
with taaruf or introduction, despite the fact that the word ha
a broader meaning in the context not only introiunst
between men and women. In understanding the auslienc
saidtaaruf rather be seen as a more specific word meaning,
which is about the process of introduction betweem and
women are likely to be spouses. Meaniagrufin this case
related to two different types you want to see acm&ach
other before marriage. His relationship with thadsgt of
communication is, in the process there grew a
communication event which is the process of intesqeal
communication. Interpersonal communication is
automatically established between two persons winmiaty
explore the possibility perpetuation of relationghwthe
institution of marriage.
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As far as the observation of researchers, in Insiane
there are at least six sites or digital datingssitecyberspace.
Its page format is different - different, thereoisa general
nature in the sense of not carrying value of cet@chings,
until rumahtaaruf.com which is focusing its meclsamiof
action on the teachings of Islam. Internets usérs want to
undergo online dating can join in one of the onlidaing
sites are actively using social networking or offhet it can
also be used to establish communication. In Indangs six
online dating sites are quite famous and have tuls
lawyer involved is setipe.com, jodohsakinah.com,
indonesiancupid.com, ayonikah.commahtaaruf.comand
siapnikah.com.Perhaps also there are many other online
dating sites, which can be searched through thegl@oo
search engine. You as the audience are free and@aubus
individuals can explore s ach online dating sitbgtv has its
own characteristics that, according to your needs.

Rumahtaaruf.com site is chosen as one of the odktiag
pages because, according to preliminary obsenatidn
displays a working mechanism that follows the rutds
interpersonal communication in the context of IS@asharia.
This is quite interesting to see, because the |foye of
personal human relationships between the opposieiss
generally more comfortable when held in a loospassibly
free format. To further get a clear explanatiomntlthe site
for crawling content, features, and other aspedtghe
content analysis method, with the hope represemtabif
values to Islamization was described with intact elear.

Il. THEORETICALCONSTRUCTION
A. The Concept of Representation

Representation is a concept that has some undéirsgan
Representation is a social process of representilsg, a
product of the process of a social and al reprasg(iEiske,
1990). The " rumahtaaruf.com " page is at leatiseourse
construction that represents a particular aspea ebcial
institution calledaaruf. Some attempt to be presented by the
manager of the page regarding the existence obitheas
something different. The difference with the perdon
relationship site / dating another for example @hhi
immediately caught the eye of users of new mediahe
tagline that usesyar'i said. The site clearly wants to say the
identity of the working mechanism of the organiaati

Representation comes from English, representation,
meaning representation, representation or depiction
Representation is how the world is constructed sowally
represented to and by us. This requires us to explee
formation of textual meaning and requires invesiigaof

how it generates meanings in diverse contexts.
Representations and meaning of culture has a wertai
materiality (Barker, 2015).

Representation theory shows a process in whicmsese
(meaning) produced by using language (language)cand
actively exchange by / and inter members of theigrio a
culture (culture). Representation connects the epic
(concept) in mind by using language that allowsoudefine
objects, people or events that are real (realjaanichaginary
world of objects, people, objects and events thamnat real
(fictional). If it connected with the discussiontbfs writing,
the page's new media has made the representatabjeufts
displayed in that page by using a tool called laggu
(language). Language itself consists of a symbdlsagn of
this can be observed from the narration, pictupsto,
caricatures, etc. In the website of " rumahtaaomh " the
representation is done through the language uséichw
tends to the disclosure of the identity of the pad¢Eamize.
Thus at once a sign that the page is devoted tosliMu
internet users.

B. The Islamic Values

Value, according to Alport, a belief that makesgleact
on the basis of his choice. This choice is thelteda series
of psychological processes that then lead indiv&ua
actions and deeds that match their chosen valuésle W
Kupperman define normative value as benchmark human
influence in determining the choice between altéveavays
of action (Mulyana, 2004). In Islam the value ischbed as
the embodiment of the essence of Islam itselfithas a way
of life that leads man to truth. Islam is a religgodoctrine
revealed by Allah SWT. Through His Messenger to kirvach
asrahmatan lil'alamin(the grace of nature). The teachings in
Islam are not limited to aspects of ritual but adspects of
civilization. The scope of Islamic teachings encasges
three domains: first, beliefs, associated with piiars of
faith, such as faith in God, angelgtabullah ( scripture ),
messenger, day of resurrection and destiny; seaeels,
divided into two parts, 1) worship (sbahadahshalat(pray)
zakat (alms ), fasting, pilgrimage and other worshipttha
governs human relations and Allah ) Myamalah which is
related to human interaction with others , whethédividuals
or groups such as contracts, expenditures, pesattieninal
and civil law; third, ethics, which is concernedtwmorality,
manners, or courtesy that becomes a ornamentfersan in
order to achieve virtue. Values such as honestighitity,
fairness, patience, gratitude, forgiveness, dodegend on
the material, accept what is, surrender to Godnshaehaves
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badly, brotherhood, tolerance and mutual help &
Mudzakhir, 2008)

The scope of Islamic teachings is the values thetrbe
transformed through education to Muslims. The megiof
Islam as an educational paradigm is a constructbn
knowledge built by the universal values of Islam in
understanding the reality of the world of educatsnislam
understands it by virtue of the essential prin@pleamely
the principle of monotheism, the principle of uniy the
meaning of truth and the principle of unity of teeurce
system which subsequently derived element - eduwalti
element as a world view of Islamic education (Mufib
Mudzakhir, 2008). These principles underlie theeordf
etiquette and life where education as ingrediemtsringing
mankind to itditrah (natural tendency) namely the education
of faith, morals and social. All these criteria gaghered in
the word of Allah. When the characterization of fam
losses that deviates from the path of Islamic etitucaboth
human as an individual, as a human generations, and
humanity as a whole:

“For the sake of time. Verily, man is truly in Bs
except those who believe and do righteous deeds,
and advise-advise to obey the truth and
counsel-advise to be patient patience” ( Al-Ashr,
103:1-3)

The above verse at the same time indicates that the
education process is human-centered as a targgstldf and
is a social process that demands community coaperat
life.

C. In The Frame of Digital Era

The present era is the digital era, where inforomati
technology manages to overcome spatial and spatial
disparities. Digital era is characterized by ther@asingly
widespread network of integrated communication and
information technology internet. The Internet islamse
network of thousands of computer networks that heac
millions people all over the world. His initial nsisn was to
provide a means for researchers to accessing data d
number of expensive computer hardware resourcesekier,
now that the Internet has become a means of conuatin
very quickly and effectively, so that has straya&dha from
its original mission. Today, the internet has beeoso
powerful and powerful as an information and comroation
tool that we cannot ignore (LaQuey, 1997). Digéded is a
term that is used in the emergence of digital rimeenetwork,
especially computer information technology. In New Era,
Digital Media use to describe this terminology ogithl.

Media technology has the characteristics can bepukated,
is a network or the Internet, in addition to theetnet such as
print media, television, magazines, newspapers ahdrs
are not included in the category of new media. nmasdia
change to new media or the internet because tler@ i
cultural shift in a delivery of information. Thegital era
media capabilities make it easier for the publicreoeive
information more quickly in this case the Intermetikes
mass media flocked move the bow.

Furthermore, by making the web or the "
rumahtaaruf.com ", the real managers have to desitigital
marketing activity for the service that they holtheory - the
theory of marketing cyberspace be applied in therkw
Unlike the traditional media that only capable mfrislating
message one direction, new media is able to impi¢me
two-way communication or more. Using social mediaw
media) se like marketing communication tools aré jost
like using the Internet and information technolofyf will
have to use tactics and strategy of communicatdiggtrom
& Wigmo. 2010). Thus we can see that the commuioicat
strategies used in the " rumahtaaruf.com " foanmple,
theme-oriented religious values.

Another theoretical thinking about the era of digjifor
example disclosed by Kaplan and Haenlin. They Hzad
social media is a group of Internet-based appboatithat
used ideology and technology of Web 2.0, wheresusan
create or exchange information on the applicat®ome
media a social and al that is very popular and meeh
millions of users in Indonesia idacebook, Twitter,
Instagram, YouTube, Blogand more. Social media and
website are make probability to communicate withlioms
of others (Williams & Whiting, 2013). For marketerss is a
potential and a tremendous opportunity to be used a
marketing communication tool u sat. So, unluckyhmevas
allowed to share the information between users ineso
easier (Akrimi and Khemakem. 2012).

The social media has a shopping passage with tiamer
other communication media, namely Always on and
Everywhere (Powers. At.al. 2012). Social media sis@m
accessed anytime and anywhere, because besidas fiec
accessed via computer, also can be accessed thrmigte /
smart phone. It is giving ang bullet for marketergonduct
marketing communication anytime and anywhere.

I1l. METHODOLOGY

The method used in this study is qualitative intetative,
a method that focusing on the sign and the teahazbject of
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study, as well as how researchers interpret andrstahd the
code (decoding) behind the sign and the text {jli2012).

Research on the website that writers do includiegype
of research with content analysis (Content Ana)ysss
simply defined as a method to collect and analyze t
contents of a "text". Text can be words, meanirfgsages,
symbols, ideas, themes and various forms of messthge
can be communicated. Content analysis seeks tastadd
data not as a collection of physical events, busyasbolic
phenomena to express the meaning sometimes in, aatek
gain an understanding of the message represer=atding
to its purpose, the Content analysis method becoames
option to apply to research related to the messagéent
communication in a text (Ekomadyo, 2006).

Qualitative content analysis is not only able tentify
the manifest messages, but also the latent messdges
document under study. So more able to see the riepdd
media content based on context (the social sitnaiound
the document or the text under study), process ¢ovedia
production process or the contents of the messadethae
actual manner organized jointly) and emergenced(grbor
phased formation of the meaning of a message thrtug
understanding and interpretation) of the documexasnined
(Bungin, 2004).

IV.DISCUSSION
A. The Logic of Website Identity

Looking at page viewsrumahtaaruf "in terms of shape /
design simple web. The template is so simple wiiteca lot
of content loading content, not abdaaruf course, but also
about families and children - children for exampigeb
design can be make more easily to explore the users
download many features, to find information abtadruf
and marriage. In addition to a simple form, coloheme
used is also limited to the green and white codmic there is
a little red (but appeared more prominent becalseused
for coloring emblem or symbol, as well as the nah¢he
website). The red color appears firm in the ordéhe forms
on the symbol. Warne red is the first letter ofwadtaaruf,
where the symbol is written large. The decide toterit
could be interpreted that the manager of the welgihes to
emphasize thaaarufwhich in the end is the household, must
be supported by strong fundamentals. The artifiitadoet of
" T " as prop building / roof of the house thauld be
construed as an institution or family / househ@&dstaining
it, showing of the strength of the two parties (oes) that
the starting-point istaaruf process earlier. This also
reinforces the creation of identity / institutionsaccordance

with the orientation of the values adopted by thebsite
manager and want to also be widely disseminateadibdic.

The construction of identity that you want to appea
the physical side of the website also looked ahtmae of the
page. The name is a reflection of the whole excsteof
everything. Of that name, the audience can immelgiat
provide their initial perceptions about what theptation of
an institution, organization and even did not rolg is the
name of an individual. Although for individualsetkelement
of speculation is very large. The nameumahtaaruf
-myQuran "is a manifestation of the logic of identity thaish
clearly heading towards a particular religious doetthat is
Islam. Thus the website is certainly more intended
audiences who are Muslims, although the managdsdsnot
possible to restrict the access of other faithsslivhs has
become a major target for this digital dating agehtith the
mention of the term " my Quran "institutional idign
becomes very clear, especially from the perspeabf
faith / religion.

Furthermore, another category that we can inteiptée
website address. From the perspective of address Ipage
located atwww.rumabhtaaruf.conthis also illustrates well
what will be found internet users who open it. Thadress is
already characterize an alliance of believe ogreti which
will be the basis of thought and activity in themeges. The
word home is the Indonesian word meaning residentia
buildings, while taarof is the Arabic word which means
krang more are introductions. Of address that heesnb
specifically symbolizes all the trinkets that deaith
households and businesses achieve these, the emdien
already knows from the beginning what they wargdo

The address of the page from a technical pointaffeats
the preferences of audiences to visit the siteahénGoogle
search engine, the page's addressw.rumahtaaruf.com
quite good in the sense of easy, because includtgtifront
page / first page (albeit somewhat down) on thelayjsof the
Google search engine. When an address of the pdlge s
makes the front page of a search engine, then itedhn
these pages have SEO (Search Engine Optimizatias) w
good. There are certain techniques in SEO increased
pages that we have will always go on the first pafg@oogle
search engine.

B. The Value of Ukhuwah (brotherhood).

The existence of the pagevw.rumahtaaruf.concannot
be separated from the body or forum that precetd@&kfore
the page was established as a digital matchmakjagcies
virtual world, there is an institution that is dsished in
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advance that my online discussion forum Quran. Ne®ao
decades ago, or more precisely in 2001 with thediutction
of identity sub forum and matchmaking is one pdriny
online discussion forum Quran. Furthermore, in 2084
changes the shapes into a sub forum, marriagegstablish
household, which is abbreviated in the acronyne&gKHold
". This institution became a kind of container taaruf
activity and event facilities mate search for thenmbers of
the forum. Institutionalization is so dynamic, ufithally in
January 2014 stood institute called " home taasoKoran "
that has an address in cyberspace is www.rumalfieamu

What can be seen from a trip up the institutionathing
but the manifestation of brotherhood or sisterhand unity.
The value of brotherhood is reflected in the carddion of
how an organization is run by its administratorgdianism
is an important feature in image, image and peioetf an
organization. In rumahtaaruf.com seen between menbe
especially is a successful married in the forum igartner
who has the task of service as a mediator. In ftm,
mediator is quite spread to various cities in Irekia, and
carries out their duties as " facilitator’s fieléhgainst taarof
couples who areffline or in person. According to a study
conducted by researchers at the various featuréiseopage
www.rumahtaaruf.com, there are currently 25 active
mediators who are handling the process taarof variities.
As an illustration, a total of 25 pairs rumahtaaoin
mediators are scattered in several major citidsdionesia,
such as Jakarta, Bogor, Depok, Karawang, CianamndBng,
Cirebon, Purwokerto, Yogyakarta, Surabaya, MedadaRg
and Balikpapan. This is a manifestation of termoggl
ukhuwah although geographically they diaspora one from
other.

We all know that in a big house called Islam, staiyeit
several times to Islamic organizations which ofrseuhave
its own truth claims. May be mentioned for example,
religious organizations such as Muhamadiyah, Nabhdla
Ulama (NU), Persatuan Islam (the Islamic Union RSES),
Lembaga Dakwah Islam Indonesia (LDII), Majelis Tiafs
Quran (MTA), and so on. The affiliation to the ookthe
organization generally makes his own plays an
unsubstantiated claim. But there is a person,atiadbugh be
bounded organizationally, someone still apply mateeand
has one node opinions congruent with the activities
undertaken rumahtaaruf.com. Thus very possibly nezmb
or even that has become a field facilitators (nted& They
come from various organizational backgrounds. Bkee is
certainly not in the context of this study, becairseeality
the dimensions of ukhuwah Islamiah (Islamic bratioed),

no matter how small it has been shown by this dlitgtaruf
institution.

For rumahtaaruf.com itself is believed by the boasl
written on the page, it is not affiliated with aosganizations
or jama'ah. R umahTaaruf.com neutral not affiliaiedny
congregation. RumahTaaruf.com opens to the entire
congregation, as long as it does not include tfetwiakan
heretical or deviant by the Indonesian Ulema CduiviJI)
and the majority opinion of Ulama and Ustadz Induaer
MUUI (rumahtaaruf.com). The statement clearly digpeld a
very good effort to embrace all people of the Istareligion.
There is no difference in treatment and based eralliance
membership - seseor ang personal alliance to amization.

ool 5
"B 94 A\ =

/ : Rumah Taaruf myQuran

€ rumahtaznuf.com

Y
x \l'l Kontak Jodoh | JodohSakin.. % | +

(=

myQuran

Ikhtiar Syar'i Dalam Merajut Sakinah

GODTATAAR » N PERNKAHAN

[_Ksmm Taaruf] Jangka Waktu Taaruf Ideal
Source: www.rumahtaaruf.com

C. The Puritan Values

In the field of Islam, there is amdab or matchmaking
with the name ofaaruf. Rumahtaaruf.com is an institution
that is trying to run theaaruf procedure with a doctrinal
reference of religious teachings as well as possibhis
becomes something fundamental in relation to themie
law. Rumahtaaruf.com keeps the puritartazfruf as taught
in Islam. This page has rules as a representatiotheir
efforts to maintain the puritan in carrying out Bactivities,
as written in the web, namely:

" RumahTaaruf.com more appropriate if called
as a Medigaaruf than Matchmaker, as a mate
or not members of the proceddsiruf keep the
power of Allah. There are, at least three
fundamental principles that distinguish the
media taaruf RumahTaaruf.com with other
dating agency, i.e are: (a@). RumahTaaruf.com
only facilitatestaaruf members who are married
to marriage, who are already married and have
been married by their parents / guardians. That
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has not been able to get married are welcome to
enable themselves first before proceedaaguf.

(b). RumahTaaruf.com does not display
personal data openly on the website page. No
display name, photo, contact numbers and other
data privacy in order to maintain the
confidentiality of member taaruf (c).
RumahTaaruf.com does not allow direct
communication between members taruf
unless the ta'aruf process has entered a serious
stage to the familyTaaruf process undertaken
by mentoring a third person so that the process
is maintained, avoiding the mistake that is likely
to occur because of the activity of both-be a pair
/ seclusion ( man and women without the third
one ) " (rumahtaaruf.com).

From the above statement can be seen that the
“rumahtaaruf.com” regarded the institution of mage or
arranged marriage as a serious social constructi@u. that's
just personal - personally ready or able to ancttmsgtrong
desire to settle down are allowed to enroll. Therdvd
capable " becomes an important requirement beralse
design of this page is indeed fully dedicated tepieg the
construction of a spouse's quest in the guidandslafic
religious rules. Furthermore, keep the privacy aiche
member is also a priority that is done by thisrstadating
site. When you open the website we do not see dlséng
with the personal aspects. Then it's on that patieat be
found name, photo and personal contact numbers-ezaith
member. Communication is only done one door wiehtélp
of staff rumahtaaruf.com. This policy is differenfipr
example with the discretion jodohsakinah.com alldwe
clearly framed photo on the website.

By keeping the pure value in the process of taaled
carried by this page by providing field facilitator mediator
to assist the process of face to face meetings destw
members. So it's very undergoing a series of masdmg in
rumahtaaruf.com process, each potential partned wil
accompanied by one mediator. Mediator is a perdamaets
as a middleman for both parties. Mediators providgd
rumahtaaruf.com are a married member of rumahtaamf
member. In this context, there are some functiowksrale of
the mediator rumahtaaruf.com, namely: (1) Editor
rumahtaaruf.com role to regulate and monitor the te
taarof so keep to the existing Islamic law, (2) Thediator
has the function as an intermediary for the coursaction
/ communication during the process taarof. It issidered
important to avoid a possiblemudharat in direct
communication. If communication is done directly the

couple without any third-party, it can result inotywroblems,
namely foreign mutual and triggered the problenewen to
accept each other and trigger action towards hauth as
adultery. (3) Provide insight and advice as welbagg a
mediator, if the problem on both sides taarof pid¢mates
during the process is ongoing.

V.THE FINAL WORDS

The website of rumahtaaruf.com basically is
matchmaking or dating service digitally and typlgal
constructed using Islamic principles. The commuiica
process performed by the couples listed in thersitst be
pass through the stages rumahtaaruf.com onlinedfefad.
Communication involving moderator, where the pafr o
rumahtaaruf.com certainly not amuhrim and have
differences that allow “cultural shock” occurs.

The results of this analysis revealing that, thecpss of
working by this website reflects the values espduskamic
association strongly. Besides that, this study astiing
horizon that represengairitanism taarothispage, the value
of Islamic brotherhood and group identity. The
rumahtaafuf.com does not paid website, do notaelgurely
transactional relationship, has an agenda thadtislinectly
communicate ordinances association not deviate filoen
rules to Islamic values.
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